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In the Nordics, there are already more than 75+ B Corps, more than 150 trained B Leaders,  
thousands of users of the BIA, all committed people who act every day to redefine success in  
business, so that we can ensure an inclusive, equitable and regenerative economic system for all  
people and the planet. Our force is to be reckoned with and our collective power is unimaginable.  
Together, we are shifting our economic system from profiting only the few to benefiting all, from  
concentrating wealth and power to ensuring equity, from extraction to regeneration, and from  
prioritizing individualism to embracing interdependence. 

B Corps are courageous pioneers, because you lead a new way of being in business. You’re from  
different industries, sizes of companies, ownership structures and countries, but you all share  
the common value of interdependence, assuming responsibility beyond your firm and for future  
generations. B Corps are authentic, leading, diverse and also imperfect companies. And this is  the 
magic and what makes you and us unique. And you’re special, because you don’t just promise  
and commit, you act to transform the economic system in a myriad of different ways. This is our 
superpower, and we hope to activate this even more, so that the Nordic B Corp movement becomes 
one that is strong in voice and in action.  

Today we celebrate your incorporation into the B Corp Community, but we also honor our  
interdependence and commitment to transparency and continuous improvement. The milestone  
of B Corp certification is a starting point, it is the beginning of the next leg of the journey and 
we’re delighted to be helping you further in your endeavors to be best for the world. Now you are 
part of an active community, full of possibilities, and we want you to find, in this sea of options, 
what makes sense and value to you and hope that you will engage and take ownership. We are a 
collective and movement, and can only be so if you, the B Corps, are active drivers and catalyzers.  

We want to invite you to explore this practical guide for certified B Corps that will give you all  you 
need to know to get the most out of being a B Corp, and puts at your disposal what is  essential 
for a good onboarding. There are lots of different hints, tips and materials to maximize your 
certification so we recommend that you familiarize yourself with the handbook and the links it 
contains. It is dense, so we have divided it into several parts, and you can read  them in the order 
that suits your immediate need and take time to digest.  

Finally, we thank you for being the protagonist of the exciting path towards shared and durable 
prosperity that we are tracing together. We’re eager to enhance our footprints together and build 
an even stronger movement of people using business as a force for good to change the economic 
system from within.  

The Nordic B Corp team

We want to give you a 
warm welcome to the 

Nordic B Corp Community. 
We know the effort and 

commitment it has taken 
for your team to assess, 

document, improve and 
validate the impact of 

your company to obtain 
the B Corp certifications. 
Congratulations on this 

great achievement. 
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PART 1 - The B Corp Movement - all you need to know about the B

The B Corp movement

Imagine a world where all stakeholders — not just  
shareholders — are valued and prioritized. We believe 
this world is possible. We are a global movement of 
people who believe in the power of business as a force 
for the common good. 
Our global vision is to build an inclusive, equitable and regenerative economy for all people 
and the planet. We want to change our economic system to positively impact all stakeholders — 
workers, communities, value chains, customers, and our planet. 

We ignite a transformative movement, in which companies stop being part of the problems, and 
recognize themselves as part of the solution to global social and environmental challenges. We 
want to ensure that role of business is redefined so that all businesses are a force for good, that one 
day all companies compete to be not only the best in the world, but best FOR the world, and play a 
leading role in positively impacting and transforming the global economy toward a more inclusive, 
equitable, and regenerative system. We won’t stop until all business is a force for good.

By working with other movements, coalitions, policymakers, activists, and organizations, and 
by catalyzing Certified B Corporations, benefit corporations, and businesses adopting B Lab’s 
standards — we can achieve our vision. And our five global strategies will get us there:

Click here to see the model online, or see page 10-11

From our beginnings in 2006, we have worked to harness the power of business as a force for 
good. Now, the B Corp movement has the credibility to lead like never before. Across societies and 
sectors, there is historic momentum for systems change. And the B Corp movement has become 
one of the main references of the impact economy in the world. 

What is what?
We have created a glossary for you to get familiarized with the lingo for the B Corp Movement. 

Founded in 2006 in Pennsylvania, B Lab is a non-profit 
transforming the global economy to benefit all people, 
communities, and the planet. The global vision is of an inclusive, 
equitable, and regenerative economic system for all people and 
the planet. As a leader in the systemic change towards a new 
economy, B Lab creates standards, policies and tools for business, 
and certifies companies, known as B Corps, who are leading this 
transformation towards a new economic paradigm. 

Certified B Corporations, or B Corps, are companies verified by B 
Lab to meet high standards of verified social and environmental 
performance, transparency, and accountability. B Corps are 
purpose-driven companies that use the power of business to build 
an inclusive, equitable and regenerative economy for all.

Impact Assessment B™ is an impact measurement and  
management tool. It assesses a company’s operations and  
business model in 5 areas: Customers, Workers, Governance,  
Community and Environment, through a series of personalized  
questions, that reflect impact indicators, best practices and results.  
A business receives a composite score on a 200-point scale. It takes  
a minimum of 80 points to become B Corp certified.  

Some interesting links:

Just click on the bubbles above to learn more

https://www.bcorporation.net/en-us/movement/theory-of-change
https://www.youtube.com/watch?v=GP69PNzOQ1U
https://www.youtube.com/watch?v=mGnz-w9p5FU
https://bcorporation.eu/create-systems-change/theory-of-change/
https://www.lifteconomy.com/book
https://chrismarquis.com/better-business-how-the-b-corp-movement-is-remaking-capitalism/
https://www.youtube.com/watch?v=YuyffQ9ekq4&t=740s
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What all B Corps have in common
B Stands for BENEFIT for ALL. IIt is the commitment of business to be a ‘good company’,  
accountable to all stakeholders, not just the shareholder, B Corp is first and foremost a movement 
of companies that believes in business as a force for good. True pioneers of a new paradigm for 
business, radically changing the rules of the game and redefining the role of business in society.  
The B Corps are companies that are transforming the way of being in business. Their mission is 
not only to maximize value for shareholders, but promising to deliver significant positive social, 
environmental and economic value for all their stakeholders: workers, suppliers, customers, 
communities, the environment and, of course, shareholders. The values and aspirations of the B 
Corp Community are embodied in our Declaration of Interdependence.

B Corp is also a holistic standard - a management model - and a certification, where a company 
goes through a tough assessment, evaluation and verification of more than 250 questions about the 
social and environmental performance, turning every stone of the company.

B Corp is a legal framework, where the B Corp legally declares the intention to serve all the 
stakeholders as well as the shareholders through extended fiduciary duty overthrowing the idea of 
shareholder primacy at all costs. And finally, B Corps sign the Declaration of Interdependence, a 
moral obligation to respect our interconnectedness where we acknowledge that we are dependent 
upon each other and responsible for each other and future generations and commit to acting with 
that understanding. 

Hence B Corp certification is based on three fundamental pillars. Alone, none of these pillars are 
enough. It is the combination that makes B Corp unique, credible and significant:

• Verified Performance ensures that B Corps walk the walk. To meet the performance 
requirements, a company must earn a minimum, verified score of 80 points out of 200 points 
on the B Impact Assessment, a holistic standard that examines the company’s overall impact 
on all stakeholders. 

• Transparency that builds trust. Once certified, B Corps must make their B Impact Report 
public in the B Corp directory on https://bcorporation.eu/find-a-b-corp/ allowing the public to 
see the areas in which specific companies excel and compare B Corps’ scores 

• Compliance with the legal requirement. The B Corps amend the company’s purpose and 
by-laws to consider the impact of their decisions on all of their stakeholders. Because of this, B 
Corps are better able to sustain the mission as they scale.

We envision a global economy that uses business  
as a force for good. This economy consists of 

a  new type of corporation - the B Corporation - 
which is purpose-driven and creates benefits for all 

stakeholders, not just shareholders.

As B Corporations and leaders of this emerging  
economy, we believe: that we must be the change  we 

seek in the world. That all business ought to be  
conducted as if people and place matter. That, through 

their products, practices, and profits, businesses 
should aspire to do no harm and benefit all.

To do so requires that we act with the understanding  
that we are each dependent upon another and thus 
responsible for each other and future generations.

https://bcorporation.eu/find-a-b-corp/
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Inside the B Corp certification
Certified B Corporations, or B Corps, are companies verified by B Lab to meet high standards 
of social and environmental performance, transparency, and accountability. The B Impact 
Assessment is a holistic standard that evaluates a company’s practices and outputs across five 
categories: Governance, Workers, Community, Environment, and Customers.

Governance 
A company’s overall mission, ethics, accountability, transparency and how they build their vision and 
values into their by-laws. Best practices are focused on how they engage employees, board members, 
and the community to achieve their mission, as well as employee access to financial information, 
customers’ opportunities to provide feedback, and the diversity of their governing bodies.
 
Workers 
A businesses’ efforts to create positive impacts for their workforce. Best practices in the work 
environment look at aspects like employee compensation, benefits, training and ownership 
opportunities, as well as assessing working communication, job flexibility and worker health, 
safety practices and overall work conditions.

Customers 
How a company serves their customers, offering products or services that support the greater good. 
Best practices explore whether a company adds value to customers’ lives by providing critical 
services like education, healthcare, and finance management, as well as engaging in ethical 
marketing, data privacy and security, and feedback channels. 

Environment 
How a company works towards a more sustainable and regenerative planet by reducing their 
footprint and putting their impact on the air, climate, water, land, and biodiversity first in 
their business practices. This section explores the impact of a company’s facilities, materials, 
emissions, and resource and energy use, as well as transportation/distribution channels and the 
environmental impact of their supply chain. 

Community 
How a business contributes to the economic and social well-being of the communities in which they 
operate. Best practices explore initiatives and policies directed at community impact, including 
embracing supplier relations, social engagement, charitable giving, and strong, diverse communities.

Governance Customers

Community

Workers
Environment
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Mission Lock and Legal Change
Certified B Corps with ‘mission lock’ are legally required to serve all the stakeholders as well as the  
shareholders, creating impact for people and the planet and always considering the impact of their  
decisions on all their stakeholders.  

This is the corporate governance innovation of the B Corp movement. Introducing a new legal  
corporate form, the ‘benefit corporation’, in which a company in addition to the purpose of  profit 
pursues one or more purposes of common benefit. The legal obligation is an essential  part of 
what sets us apart, and it is a key moment, when the Board adopts the modified bylaws,  and 
incorporates the commitment to delivering significant positive impact for people and the planet, 
and extend the fiduciary duty to take all stakeholders’ interests into account.  

We truly believe in the necessity to redefine the legal object of the firm and extend the duty of  care. 
It has become increasingly clear that the only way business can truly become responsible, is if the  
stakeholder value is what the management is requested to deliver. Multiple examples show that 
businesses  perform better when we extend our fiduciary duty. By competing to be the best FOR 
the world, we ensure that life flourishes, and THAT is exactly how  we create a new competitive 
advantage. 

In Denmark the legal roadmap already exists, and companies can ensure ‘mission lock’. In the  
other Nordic countries we’re working to ensure that possibility, greatly supported in our advocacy  
by the local B Corp communities. 

Read more about extended fiduciary duty 

B Corp Movement From Shareholder Primacy to Stakeholder Capitalism.  
Harvard Law School Forum on Corporate Governance 
https://corpgov.law.harvard.edu/2020/10/26/from-shareholder-primacy-to-stakeholder-capitalism/

Board Play-book.  
The Case and Process for Adopting Benefit Governance  
https://downloads.ctfassets.net/
l575jm7617lt/1i0adO301eoa4DuFIbhyNb/461c19b6c958b8e8b6ebac92dc871bb5/Board_Playbook_
Feb2021.pdf

Benefit Corporation: Law and Governance.
Frederick Alexander
https://frederickalexander.net/the-book/ 

Join the interdependence Coalition if you wish to lend your voice to the advocacy for changing 
corporate law at an EU level https://interdependencecoalition.eu 

Main benefits of becoming a B Corp
Exploring the business value creation, the Nordic B Corp leaders mention 5 key benefits of 
becoming a B Corp. 

First is the CATALYTIC EFFECT that certification has on the INTERNAL CULTURE. 
• A B Corp certification is the commitment of aligning purpose and strategy, ensuring the way 

we’re in business, and in line with the vision. This enhances the engagement and pride of all 
employees as well as it is a great signal to help the attraction and commitment of talent. 

• Working with the B Impact Assessment gives the company a common language and 
understanding of responsible business, it becomes the concrete roadmap to future fitness and 
ignites motivation for continuous improvement and transformational change.

• Involving the organization in working with the B Impact Assessment helps the transformation 
of mindset in leadership towards a stakeholder and systems perspective.

Second is how the notion of impact business models and the access to learning and inspiration 
from the B Corp community drive INNOVATION both in internal operations and in the business 
model. 
• Belonging to a community of pioneering high-impact companies, with a wealth of disruptive, 

innovative entrepreneurs to engage with and learn from inspires business model innovation.
• The way of involving customers and supply chain broadly in the value creation equation 

creates innovative approaches to thinking in circularity, closing loops, and spotting new 
opportunities for value creation

• Strategizing with other leaders for collective action broadens perspective and reach. 

Thirdly, more and more B Corps stress RESILIENCE – how competing to be best FOR the world and 
behaving with ‘interdependence’ as a core value is essential to be future fit. 
• The B Corp certification enhances  the ability to protect the mission over time and as you scale 

and how the B Corp certification helps raise mission-aligned capital. 
• Treating the ecosystem as a part of your responsibility, not something you exploit,  solving 

problems without creating problems elsewhere,  building bonds of trust, creating value for 
each other, honouring our interdependence  builds a stronger safety net that makes business 
suffer less in crisis and recover more quickly. 

Finally some mention that B Corp certification is a way to differentiate and gain credibility. Some 
B Corps are noticing enhanced BRAND VALUE and that the B Corp certification makes them more 
RELEVANT to consumers. 
• B Corp potentially amplifies the voice of the company, as legitimate validation of claims – but 

only if B Corps are willing to speak up about the change they seek. The real brand value creation 
from B Corp certification depends on the company’s ability and desire to engage downstream 
and engage. When companies take a stand, share the change they want to see in the world and 
invite us - not as consumers, but as engaged citizens - to take part in collective action it builds 
true consumer loyalty. 

Some of the latest articles on the value of becoming a B Corp 
Nordic B Corps share how to become B Corp and why - https://scandinavianmind.com/feature/
lifestyle-industry-executives-share-how-to-go-from-sustainable-to-a-b-corp-certification and
https://borsen.dk/nyheder/baeredygtig/det-kraever-forpligtelser-og-faellesskaber-at-naa-maal-for-
baeredygtighed

https://interdependencecoalition.eu
https://scandinavianmind.com/feature/lifestyle-industry-executives-share-how-to-go-from-sustainable-to-a-b-corp-certification 
https://scandinavianmind.com/feature/lifestyle-industry-executives-share-how-to-go-from-sustainable-to-a-b-corp-certification 
https://borsen.dk/nyheder/baeredygtig/det-kraever-forpligtelser-og-faellesskaber-at-naa-maal-for-baeredygtighed
https://borsen.dk/nyheder/baeredygtig/det-kraever-forpligtelser-og-faellesskaber-at-naa-maal-for-baeredygtighed
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B Lab & B Corps in the Nordics
The B Corp movement is truly global and present all over the world. B Lab is proud to partner with 
organizations around the world to expand the B Corp community and ensure the B Corp Movement 
is relevant in a global context. 

B Lab Inc. is composed of two distinct entities, B Lab Standard Trust and B Lab Global. While 
certification standards are governed by a Standards Advisory Council and managed through B Lab 
Standard Trust, many other aspects of our movement are executed and innovated through B Lab 
Global and the wide net of regional and local partners.

The B Lab Europe Network is coordinated by B Lab Europe and is composed of different 
organizations and teams that support the growth of the B Corp movement at a national level in 
different European countries. B Corp in the Nordics is the local partner for B Lab Europe. 

See more here: https://bcorporation.eu/about/our-european-network/

 
B Corps in the Nordics is a small team, highly relying on volunteering, but highly dedicated. We 
love being able to provide support and join forces, but because we are a small team, our ability 
is limited. That is why we rely on you, the B Corps, to be proactive and assume ownership of the 
movement to help create awareness and further the vision of the movement.  

We work every day to serve the B Corp community in the Nordics and together with the B Corps we:
 

• Build awareness of the B Corp movement in the Nordics 

• Promote the adoption of impact standards

• Educate B Leaders to assist companies in the certification journey 

• Develop impact programs to support the impact improvement 

• Empower communities of change between B Corps 

• And build strategic alliances with partner organizations with a high capacity for influence to 
transform the economy and raise awareness in society. Together with them, promote public 
policies to stimulate the development of companies with a purpose.

You may always reach us at nordics@bcorporation.eu 

Nille Skalts - Founder & ED - nskalts@bcorporation.eu 

Steffen Kallehauge - Head of Impact - skallehauge@bcorporation.eu 

Lovis Engel - Business Development & Certification Manager - lengel@bcorporation.eu 

Vacant - Head of Engagement 

Tomas Bjöersdorff - Head of Public Affairs - tbjoersdorff@bcorporation.eu 

Nicoline Olesen - Head of Communication - nicoline@maerkcph.dk 

Mette Gert Boldt – Head of PR mette@maerkcph.dk 

Peter Lantz – B Corp Nordics Climate Collective - plantz@bcorporation.eu 
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COMMUNICATE – 
broadcast the B  
internally and to  
the world

This section of the handbook is 
dedicated to all that will help you 

communicate about the B Corp 
movement both externally and to 

engage your teams
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Publish the profile in the B Corp directory
Before you start spreading the word about becoming a B Corp and announcing your certification, 
please publish your company profile on the B Corp Directory. It’s the best way to verify that you are 
a certified B Corp and means that you join thousands of global B Corps on our public directory on 
our website.

Check out the profile of any B Corp in the world - https://bcorporation.eu/find-a-b-corp/ 

How to update your public profile: 
 

• Log in to your B Impact Assessment here 

• In the left-hand menu you select ‘B Corporation Certification’ 

• Select public profile from the drop down menu to edit 

• Complete all the fields, the company description and search terms.  
Please also add your high-resolution logo at the bottom of the page. 

• Once you have completed the required information select the button  
“PUBLISH PROFILE” and click on “SAVE” 

• B Impact Report is available in the public B Corp Directory (it will be live on our website  
within 24-48 hours).

Preparing the announcement  
– press release & broadcasting the B
The day of the official welcome in social networks is a unique day that deserves celebration. To 
achieve the greatest impact, we suggest you make a joint announcement with the Nordic B Corp 
movement.

We need the following from you to be able to amplify your announcement to be sent to  
nordics@bcorporation.eu 

• Name and email of the communication lead so that we know who to connect with

• The date you will announce that you are a B Corp company to the world 

• Your company logos in positive and negative format 

• A short description presenting your company and main motivation for certifying 

• Your SoMe platforms and any imagery that you will be using for the announcement

B Lab Europe shares new B on social media channels every third Monday of the month  and your 
logo will be included only when you have completed the details necessary.

To prepare your official announcement to communicate the new B Corp status to your customers, 
suppliers, community, and general public, we have gathered resources for inspiration and 
guidance 

Brand Guidelines: Download the Global Brand Book with branding guidelines, brand 
applications and key messages.

Logos: Download the Certified B Corp logos and Certification Lockups to include in your email 
signature, presentations, website, packaging and communications across all your channels.

Get inspired by real examples: In this inspirational deck Communication Best Practices you 
will find some examples of how companies in our Community have been creative in proudly 
communicating their accomplished B Corp status.

Press Release: Want to write a press release about how and why your company has joined the B 
Corp Community? Use our Press Release Template and tell your story! If you want us to verify any 
claims or provide a quote for your press release, please let us know with at least one week’s notice.

https://bcorporation.eu/find-a-b-corp/
https://app.bimpactassessment.net/login?_ga=2.58873572.871120578.1672652840-914108775.1672652840
https://bcorp.imagerelay.com/fl/41b3160e0ed3482ab4beed81c58cf164
https://bcorp.imagerelay.com/fl/3afde736a592401a80e10dbe30aee9c8
https://bcorp.imagerelay.com/flc/db1c7e4d0f5b4f0eb461870d5ecafc23/1628411
https://docs.google.com/presentation/d/1o2qTzkTJ1y3fC0NXxiDy3Ov1kw5YNlIREbICjgzuKNc/edit?usp=sharing
https://docs.google.com/document/d/1U4It6O4HgjceKv3R3hFj3l5KiakoBjlZ/edit
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Communications Principles 
As a B Corp, you’ll want to share your achievement with the world. Here are a few guidelines 
to follow when communicating about your certification, in ways that emphasize community, 
interdependence, and continuous improvement. 

Explain why it matters. Many people in your community might have no idea what a B Corp 
Certification means, so try to explain it in simple terms and in your own tone. You may not be able 
to do that in one simple post, so resort to a series, carousels, blog etc. to tell your full story.

It’s an ongoing commitment. Acknowledge the accomplishment of receiving certification and 
the impact your company already makes, while also being transparent about your commitment to 
improve and your goals for the future

Lean into the power of the community. Many companies use this as an opportunity to 
acknowledge they are a part of a group of businesses doing good, recognizing this isn’t about 
promoting their own products but working together to change the system

Be transparent about work to be done. Perfect is the enemy of progress. Don’t shy away from 
being transparent about areas your company is looking to improve and the actionable steps and 
processes being put in place to do so. 

From best in the world to best for the world. Rather than focusing on being the first or the 
largest, shine a spotlight on what your company adds to the community and your ambitions to 
change the system. 

And…. have fun with it! Becoming a Certified B Corp is exciting! Get creative on how you engage 
your community in the celebration and use this opportunity to share what your company is all 
about with your network.

Some key messaging for the communication

On B Corp certification - B Corp Certification means that a company has been verified as meeting 
B Lab’s high standards for social and environmental impact, that it has made a legal commitment 
to stakeholder governance, and that it is demonstrating accountability and transparency by 
disclosing this record of performance in a public B Corp profile.

On maintaining certification and continuous improvement - By certifying, B Corps step into 
a framework for continuous improvement. In order to maintain certification, companies must 
undertake the assessment and verification process every three years, demonstrating they are still 
meeting B Lab’s standards — which are themselves always improving, with continual input from 
expert stakeholders.

There are a few things that we would like you to refrain from stressing in your public 
communication, and to help you we have gathered the essential information in the following 
overview. You may find more information in the Global Brand Book. 

Positive 

We celebrate businesses that are 
doing more for all people and the 
planet by sharing their success and 
showing how they’re working to 
improve with help from our tools and 
frameworks. Our communications do 
not lay blame or instigate fear, but are 
rooted in optimism and realism, and 
uplift all we can do together to drive 
economic systems change. 

You might want to say:

As a B Corp, we’re meeting the 
highest standard of social and 
environmental impact. 

We’re the first/biggest/only 
company of XYZ kind/in XYZ 
industry/region/country to 
become a Certified  B Corporation.

We’ve been awarded B Corp 
Certification.

We now have B Corp status/
accreditation. 

Inclusive

We work to accelerate a shift in global 
business culture by ensuring all voices 
are included in the conversation. Our 
communications center justice, equity, 
diversity, and inclusion, fostering 
understanding and solidarity with 
business actors and stakeholders that 
have traditionally been excluded from 
conversations and decision-making in 
the corporate world. 

What you should say:

As a B Corp, we’re part of a global 
community of businesses that 
meet high standards of social and 
environmental impact. 

As a B Corp in XYZ industry, we’re 
counted among businesses that 
are leading a global movement 
for an inclusive, equitable, and 
regenerative economy.

We’re now a Certified B 
Corporation/ Our business is now B 
Corp Certified.

We’re now a Certified B 
Corporation/Our business is now B 
Corp Certified.

Credible

B Lab is a leading voice in the field of 
global business impact management 
and measurement. Like all of 
our work, our communications 
are rooted in the foundation of B 
Lab’s rigorous and continuously 
improving standards for B Corp 
Certification. The hope and 
optimism of our narrative is rooted 
in credibility and accountability.  

Why not...

“highest”?: Being a B Corp isn’t about being 
the best. It’s about always working to be better.  
That’s why B Lab works to evolve our standards, 
and why B Corps recertify every three years to 
ensure they’re keeping up and improving. 

“first” or “only”?: One single company can’t 
shoulder all economic systems change, which is 
why B Corps lead as a movement. Rather than 
single your company out, consider all you’re 
gaining by joining a global community! 

“awarded”? B Corp Certification isn’t an 
award — it’s the beginning of a journey towards 
continuous improvement and collective action.

“status” or “accreditation”? Stay consistent 
with the same terminology used by B Lab and B 
Corps around the world — it’s a certification! 

On collective commitment to raising the standard - B Corp Certification does not mean that a 
company is perfect, nor that it has achieved its highest impact. It does show that it is part of a global 
community of business working collectively for economic systems change, and that in order to stay 
committed to this work it must meet rising standards for social and environmental performance.

On stakeholder governance - Stakeholder governance is a growing corporate governance 
alternative to shareholder primacy — the prevailing doctrine under capitalism that pushes 
companies to prioritize profit above all else, driving inequality, environmental extraction, and 
social fragmentation. B Corps make a commitment to consider the interests of all stakeholders in 
their business operations: workers, customers, communities, and the environment.

The voice of the B Corp movement and B Lab is positive, inclusive, and credible. When announcing 
or talking about your certification and work as a B Corp, aim to follow these principles.

https://bcorp.imagerelay.com/fl/41b3160e0ed3482ab4beed81c58cf164
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Implement B Corp on all your touch-points
As a B Corp, you’ll want to share your achievement with the world. Here are a few guidelines Here 
is our check-list with a series of communication actions and useful tips to announce and celebrate 
becoming a B Corp!

• Include the Certified B Corporation logo on your website 

• Incorporate the Certified B Corporation logo on your packaging or product 

• Show that you are a B Corp on SoMe channels, website, email signature,  
presentations, blog-post etc.  

• Tell your B Corp story on your website 

• Write a press-release about your B Corp Journey 

• Download the B Corp Certificate through the “Directory” page in the B Hive  
platform and hang it in your office

If you want to incorporate the B Corp logo in your website and use the B Corp logo  
on your packaging or products please follow the guidelines in the Global Brand Book.  

Follow B Corp in the Nordics on social media platforms
We hope that you will join the B Corp community on social media and tag us in all your 
announcements. Engaging in discussions, participating in campaigns, sharing news and staying 
up to date on all things B Corp will help us build further awareness and grow the voice of the B 
Corp Movement. 

Our social media platforms are the following 

LinkedIn - https://www.linkedin.com/company/15082149/ 

Instagram - https://www.instagram.com/bcorpnordics/ 

Twitter - https://mobile.twitter.com/bcorpnordics 

Facebook - https://www.facebook.com/BCorpNordics/ 

We use the hash-tag #bcorp #bcorpinthenordics

https://bcorp.imagerelay.com/fl/41b3160e0ed3482ab4beed81c58cf164
https://www.linkedin.com/company/15082149/
https://www.instagram.com/bcorpnordics/
https://mobile.twitter.com/bcorpnordics
https://www.facebook.com/BCorpNordics/
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Engage your teams – how to announce B Corp internally
Certifying as a B Corp takes a lot of commitment and dedication. Depending on the size of your  
company, this may have been a company-wide effort, or led by one person. Now that you have been 
certified, it’s time to celebrate across the company to spread the buzz and inspire your employees  
about the global movement that they are part of. 

Engaging employees about why and how your company has become B Corp certified is worth  
investing in, as it will give the employees a valuable sense of  ownership and help them champion 
B Corp to others. So involve your workers in the B Corp  certification milestone, tell them what it 
means to be a B Corp, why it is important and encourage  their sense of belonging.   

B Corp demonstrates to your present and future workers that your company does what it says and 
provides them with tools for continuous improvement. 

Let your teams know you’re a B Corp and you will: 

• Connect your employees and your mission to a broader movement 

• Reinforce the pride of belonging of your employees 

• Help your employees increase the positive impact of your company 

• Create opportunities to celebrate leadership, for employees to learn from other teams and 
expand their networks.

There are many ways to share the news internally and hopefully you will be inspired to create your 
own B Corp Employee Engagement. We recommend sharing the Brand Video and inspiring your 
teams with some of the videos from B Lab Europe https://www.youtube.com/c/BCorpEurope. 

The Nordic Communication Task Force  
and Annual Campaigns
B Lab Europe develops and prepares several different communication and campaign efforts 
throughout the year. For most campaigns, tool-kits from B Lab are developed to make it easy to 
implement and make local adaptations of the campaigns. 

The Nordic communication team informs about the campaigns and shares them with the local B 
Corps. Furthermore, we aim to co-ordinate and run as many of the campaigns together. For larger 
campaign efforts, the communications team invites the local B Corps to online meetings so that we 
can plan local adaptation and launch of the campaigns together.

The 2 key campaigns that are centrally organized by B Lab and recurrent on an annual basis are  

March - B Corp Month - https://bcorporation.eu/news_article/b-corp-month-2022-behindtheb/ 
B Corp Month is the annual celebration of all Certified B Corporations around the world. Each 
March, B Corps from all sizes and industries highlight and educate on their impact journey across 
all of their stakeholders — their workers, customers, community, and the environment.

July - Best for the World celebration - https://bcorporation.eu/best-for-the-world/ 
B Corp movement is celebrating and sharing learnings from the 2022 Best for the World™ B Corps 
across regions. Best for the World™ identifies the B Corps whose verified B Impact Scores in the 
five impact areas evaluated in the B Impact Assessment rank in the top 5% of all B Corps in their 
corresponding size group.

There can be specific, theme based campaigns supporting central occasions, such as the SDG  
Month, the annual COP, Black Friday, Earth Day etcr  We also highly encourage local  initiatives, 
activation campaigns, cross fertilization and co-branding between B Corps.  

To enhance Nordic awareness and create more collaboration between B Corps, the Nordic 
Communication Task Force will be launched in 2023. To be invited and to share initiatives and 
good ideas for joint press and communication efforts, please get in touch with Nicoline Olesen, 
nicoline@maerkcph.dk 

https://www.youtube.com/c/BCorpEurope
https://bcorporation.eu/news_article/b-corp-month-2022-behindtheb/
https://bcorporation.eu/best-for-the-world/
mailto:nicoline%40maerkcph.dk?subject=
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Being a B Corp opens the 
door to a global community 
of over 6000 companies 
from around the world, a 
vibrant community from 
different sectors, industries, 
sizes, ownership forms and 
geographical territories - all 
of them on a mission to create 
an inclusive, equitable, and 
regenerative economic system 
for all people and the planet. 

One of the great values 
of certifying is joining a 
community of peers, all using 
business as a force for good. 
So, how might you connect and 
collaborate with other B Corps? 
There are opportunities to meet 
in person and online, and we 
encourage you to do both!
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Towards a Nordic B Corp Movement
In the Nordics the B Corp community is growing at a fast pace, soon reaching a 100 certified B 
Corps, spread across all five Nordics countries, Denmark, Finland, Iceland, Norway and Sweden, 
and all in their unique way are contributing to creating a progressive Nordic B Corp movement.

What makes us a community? 

We share identity and purpose: we are B Corps and we want to be better FOR  the world. This 
connects us and binds us together in a stronger way. We have aligned values, and we come 
together to find ways to act towards our purpose. 
 
We declare ourselves interdependent: We depend on each other. We support each other 
to  achieve individual and group goals under our common purpose. We value and encourage  
collective strength to multiply impact. 
 
We celebrate diversity: we are diverse in profile, expertise and  thinking and this enriches us as a 
community and as part of the B Corp Movement. 
 
We contribute to the community: we give more than we take. We seek to receive, learn and be 
supported, and at the same time, we contribute, share and support others. 
 
We voluntarily decide to belong to and actively engage in the community and we often ask 
ourselves how we might contribute to the change we seek as a community, as a movement.

Together, we transform the global economy to benefit all  
people, communities, and the planet.
 
Together, we lead economic systems change that will realize  
our vision of an inclusive, equitable, and regenerative economy.
 
Together, we create standards, policies, tools, and programs  
that shifts the behavior, culture, and structure of capitalism.
 
Together, we’re changing the rules of the game so that  
all businesses have to balance profit and purpose. 
 
Together, we’re building a movement of people using  
business  as a force for good.

How to be a ‘good company ’
The ability to move and engage in community depends on the desire and willingness of the B  
Corps to invest and engage in each other, to take action and to lend collective voice to our common  
vision. There is ample opportunity to shape the course for the Nordic B Corp Movement, build the 
value propositions, help spread awareness and engage in policy and advocacy.   

.  
How and to what extent you wish to get involved in the community is up to you. The more 
you engage, the more valuable the movement will be, both to you, to others and to the wider 
community. As a minimum, we hope that you will:  
 

• Invest in exploring the opportunities of the B Corp Community by reading the next sections of 
this guide 

• Contact, collaborate, do business etc. directly with other B Corps 

• Keep up to date with the latest news through the newsletters, by attending the News of the 
Norths, joining the B Together and reaching out to us  

• Take action when you feel ready and in the way that suits you the best; seeking to unite your 
expertise and talent as a person and company with the various initiatives and working groups  

• And be an active initiator and driver of new engagement, such as working groups, awareness 
building and public speaking, coalitions etc. 
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What is the role of B Corp in the Nordics
B Corps in the Nordics is a small team, highly relying on volunteering, but highly dedicated. We 
love being able to provide support and join forces, but because we are a small team, our ability 
is limited. That is why we rely on you, the B Corps, to be proactive and assume ownership of the 
movement to help create awareness and further the vision of the movement.  

We’re driven by three main objectives:
 
1. To build a strong sense of belonging to the Nordic B Corp Movement among all B Corps present 

in our territory 
2. To nourish the relations between B Corps for the trust and collaboration to grow and thrive 
3. To create hubs of local presence across the territory to ensure local accessibility and fit 

We work every day to serve the B Corp community in the Nordics  
and together with the B Corps we:
 
• Build awareness of the B Corp movement in the Nordics 

• Promote the adoption of impact standards 

• Educate B Leaders to assist companies in the certification journey 

• Develop impact programs to support the impact improvement 

• Empower communities of change between B Corps and build strategic alliances with partner 
organizations with a high capacity for influence to transform the economy and raise awareness 
in society. Together with them, promote public policies to stimulate the development of 
companies with a purpose.

So what can you expect us to do? 
 
• We facilitate spaces and tools for you to activate your ideas in collaboration with the 

community. We hope you will use your talent, passion and expertise to work with others in a 
self-managed  way on what you really care about. 

• We act as a loudspeaker of good practices and initiatives of the B Corps of collective interest. 
We use our platforms, networks and power to broadcast your achievements. 

• We identify, activate and support collective opportunities, gatherings, impact improvement 
etc. As a small team, we are not able to  connect people one to one. However, we provide you 
with tools  and resources so that you can connect with the community.

The B Keeper
To ensure the engagement and contact to B Corps in the Nordics, we strongly recommend that 
you  appoint a B Keeper that can drive engagement. We’ve learned from experience that the most 
important  role to establish immediately is your B Keeper. Your B Keeper’s primary responsibility is 
to leverage  your certification, communicate essential information, share resources with the right 
people in your  team, and be the point of contact between your organization and B Lab.

Appoint a B Keeper who will:

• Build a B Team internally in your organization 

• Be an active bridge builder to B Corps in the Nordics 

• Engage on the B Hive (Hivebrite from 2023)  -  B Hive 

• Communicate relevant services and opportunities to your team 

• Be responsible for the health of your B Corp certification - impact improvement, recertification, 
and legal requirement fulfilment

From 2023 the B Keepers will meet on a regular basis, there will be a 30 minuet monthly online 
meeting and every 4 months a local face to face gathering in main cities, Copenhagen, Aarhus, 
Helsinki, Stockholm, Oslo and Reykjavik. 
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Join the online platforms - B Hive and Hivebrite
The platform for connecting and interacting with the global B Corp movement is currently the B 
Hive. If you are interested in connecting with B Corp across the world, proposing or looking for 
great B Corp to B Corp discounts, asking questions, collaborating and doing business with the 
Global B Corp community join B Hive. There are groups, by geography or industry, that you may 
join to exchange best practices and collaborate. There is a directory, where you can connect with 
fellow B Corps. There is a space for discounts, with B Corp to B Corp offerings. 

Every B Corp employee can join the community with their corporate email here. It must be with an 
email from the same domain as used in the B Impact Assessment.  If you have any questions about 
how to get started please read through the B Hive guide. 

From 2023 B Lab Europe will be migrating the community to the new community platform 
Hivebrite. This platform is app based and easy to use, and it will be separated from the B Impact 
Assessment, meaning you do not need to have an account at the B Impact Assessment to be able 
to engage on the platform. The hope is that the platform will enable a more accessible way of 
movement building within the B Corp community and with B Leaders.  
 
Check out the HiveBrite here if you are interested - https://hivebrite.com 

Subscribe to News of the North and  
B Lab Europe Newsletter
To keep up to date about everything B: From invitations for B Corp community events to stories  
and inspiration from across the Benelux B Corp Community, to important updates from B Lab and 
resources on how to improve your social and environmental impact, the Nordic B Corp community 
meets online for News of the North on a monthly basis.   

First Monday of the month from 9.00 to 9.30,  
followed by the B Keeper Meeting from 9.30 to 10.00 am.  

News of the North  https://www.eventbrite.de/e/news-of-the-north-tickets-526577807397 

Link for Zoom  https://us02web.zoom.us/j/84460552432 

Recording on the Nordic B Corp You Tube channel –  
https://www.youtube.com/channel/UC_-CbhQAZS8cOMz9UwMZfAQ 

To stay updated on all that happens in the European B Corp community you may subscribe to 
B Lab Europe’s newsletter https://bcorporation.eu/about/contact-us/ and check out the You 
Tube channel https://www.youtube.com/channel/UCl1NMmsSee4BwjO3TLZUesg filled with past 
summits and stories from across Europe. 

You might want to subscribe to B the Change (https://bthechange.com) filled with stories of people 
using business as a force for good. B the Change gathers the voices of people using business as 
a force for good to inform and inspire a global shift in business. We commit ourselves to sharing 
compelling stories and practical applications to an engaged and passionate audience to propel the 
movement of business towards a powerful force for good. We encourage you to share your stories 
with the community and if you have articles that you would like to share see the guidelines here 
(https://bthechange.com/submission-guidelines-25f74c189411 ) and submit your content to be 
considered as a contributor for B the Change. Other Nordic B Corp leaders are keen contributors 
like https://shaunhrussell.medium.com 

https://connect.bcorporation.net/BHiveLogin
https://docs.google.com/presentation/d/1h0in-jMEWxgT-Szsr1PrmGvKngunQIClAmIQCdPEOaw/edit?usp=sharing
https://hivebrite.com
https://us02web.zoom.us/j/84460552432 
https://www.youtube.com/channel/UC_-CbhQAZS8cOMz9UwMZfAQ
https://bcorporation.eu/about/contact-us/
https://www.youtube.com/channel/UCl1NMmsSee4BwjO3TLZUesg
https://bthechange.com
https://bthechange.com/submission-guidelines-25f74c189411
https://shaunhrussell.medium.com


40 41The Nordic B Corp Handbook The Nordic B Corp Handbook 

PART 3 - COMMUNITY - everything about the B Corp movement and how to engage

Join the community and connect with  
peers in the Nordics & Europe 
Experiencing our community come together for gatherings is a truly unique experience many in the  
B Corp community look forward to. And as the community in the Nordics is growing and evolving as  
more and more join us there are always new people to meet and new opportunities to be explored. 

To help you plan ahead, we have created a community event calendar (2023) for you to get an 
overview. The different community events you can participate in are listed below:

Community calls - B Keepers are invited to stay in touch with what is going on in the B Corp 
Movement by attending a monthly community call. This is also an opportunity to stay connected 
with other B Keepers in the Nordics and a possibility to inspire or be inspired by your fellow B 
Corps’ work. The monthly call is every first Friday of the month as an extension of the “News of the 
North” from 9.00-9.45am CPH time. 

New B On-boarding - Every month we conduct an online webinar for newly certified B Corp 
and new B Keepers from existing B Corps. The purpose of the on-boarding is to ensure that you 
have basic knowledge about the movement and that you feel confident in engaging in the Nordic 
community. Get an overview of the next session and sign-up here. 

B Together - B Together consists of social events, where all the B Corps in the Nordics are invited 
for networking and socializing. The purpose of these social events are to get to know, network, 
support and learn from each other. As a minimum there will be four B Together events during 
a year, the first Thursday of the month (March, June, September, and December). The event is 
hosted by a B Corp in the different countries we are present in. Find the next event here. Are you 
interested in hosting the next B Together get in touch with us nordics@bcorporation.eu. 

Working groups - Joining or creating a working group is an opportunity for collective 
collaboration with your peers in the Nordic B Corp Community. These groups are being formed by 
B Corps, who have expressed an interest in working together to explore topics from the B Impact 
Assessment, areas of collaboration and the sharing of best practices. The Nordic B Corp Team is 
delighted to have such champions for the movement within the community and we are excited to 
see what you achieve. In 2023 the next working groups will be launched, and If you are interested 
in forming a working group, then get in touch with us nordics@bcorporation.eu. 

   
 
B Future35 - a collective that connects young professionals under 35 years of age, who are working 
at a Nordic B Corp. The working group was initiated by B Corp employees, and facilitated by 
employees from a B Corp. The working group’s aim is to contribute to creating a more inclusive,  
equitable and regenerative economic system for future generations. The group exists to empower  
and inspire each other to enhance impact and to act together. They discuss topics related to the B 
Corp movement, listen and learn from each other and build foundations for collective action. The 
future is now, therefore we collectively act today and navigate the complexity of creating a better  
world.They meet quarterly as a minimum, the last Thursday of each quarter. If you want to join the 
B Future35 working group, reach out to  nordics@bcorporation.eu  

B Locals - The Nordics are spread out in five different countries and many different cities.  
Therefore we are working on creating B Locals, which are city specific communities facilitated 
by either a B Corp or a B Leader. It will be location-based groups run by volunteers who organize 
events relevant to the local community and help to increase local awareness. This way we ensure 
that everyone feels included no matter the geographical location. The future B Locals will be 
situated in Copenhagen Helsinki, Oslo, Stockholm and Aarhus. The B Locals will launch and be 
tested in 2023, but there are already events, so check what happens in your city here. 

B Lab Europe gatherings - You might also want to connect and engage wider - and join the B Lab 
Europe events such as the B Corp Summit, or the different online initiatives like Coffee in Good 
Company. If you wish to connect and network with the community in Europe, you can get an 
overview of future events here. You may check out recordings from the different gatherings of the 
past here, such as the 20219 or 2021 European B Corp Summit. Furthermore you can join groups of 
your interest and connect with your European and Global peers on B Hive.

Reap the benefits of the B Corp community
 
Becoming a part of the B Corp community is an opportunity to do better business and support your 
peers’ business by doing business with B Corp Certified companies in the North. 

To get on the list and offer your products and services to fellow B Corps reach out to nordics@
bcorporation.eu. To find out more about the different B Corp Certified products, services, discounts 
or deals your peers are offering you may check out the full list here. 

https://docs.google.com/spreadsheets/d/1IOHCaOtnzVVWo5v4-EyP7KsiB-LE1HOiwvv-L5s6R5Y/edit
mailto:nordics%40bcorporation.eu?subject=
mailto:nordics%40bcorporation.eu?subject=
mailto:nordics%40bcorporation.eu?subject=
https://docs.google.com/spreadsheets/d/1qJsKTgAg1HfaIaQv4Y6BuKXZpFOHXjQPASVCNtW9g7U/edit#gid=133502854
https://bcorporation.eu/news-events/events-archive/
https://www.youtube.com/c/BCorpEurope
https://connect.bcorporation.net/s/group/CollaborationGroup/00BC0000008xoeHMAQ
mailto:nordics%40bcorporation.eu?subject=
mailto:nordics%40bcorporation.eu?subject=
https://docs.google.com/spreadsheets/d/13VSSWa3qoYn8E4pglaf_MSqSZakdMY63tllv4X9MwR0/edit#gid=0
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If you want to go fast, go 
alone. If you want to go far, 
go together. We go together. 
We’re first and foremost a 
MOVEMENT! A collective of 
progressive business leaders 
sharing a common goal, to 

change success in business. 
Alone we can change the 
DNA of our own business, 
together we can change 
the economic system into 
one that is truly inclusive, 
equitable and regenerative.
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How to unite our forces for collective action 
Unleashing the power of the Nordic community into collective action that will drive fundamental 
systems change is core to our theory of change and we are working on different levels to unite our 
forces and enhance our ability to engage in collective action.

B Corps are conveying, connecting and converging for collective impact on some of the pressing 
global issues, including racism, inequality, and climate justice. Some of the most active and 
successful B Corp led collective action communities currently are B Corp Beauty Coalition, B Corp 
Climate Collective and The Interdependence Coalition.

Ecosystems Change - Industry Coalitions
CCurrently there is one very active collective action group counting numerous Nordic B Corps, the 
B Corp Beauty Coalition. It is co-founded by 6 B Corps, among those two Nordic B Corps, and now 
uniting 50+ B Corp from the beauty industry on a common quest to create a new approach to beauty, 
one that prioritizes soil as much as skin, nature as much as natural, evidence as much as ego and 
impact as much as performance. The group is committed to working together to share knowledge, 
explore new solutions together. Check out the coalition here.

In 2023 two new working groups, with a potential to unite forces in collectives will be launched, the 
Fashion & Textile Collective and the Finance Collective.

Systems Change - Institutional Coalitions
Currently the Nordic B Corp movement participates in two global initiatives that are pushing for 
systems change - the Climate Collective and the Interdependence Coalition. 

The Climate Collective exists because B Corps have taken bold and urgent action addressing the 
climate emergency, using advocacy, collaboration and corporate action to lower emissions, draw 
down carbon and drive climate justice. To join the Climate Collective or to be inspired by the 
Climate Justice Play-book, click here. You might also want to watch the 2021 Climate Summit here or 
the last webinar on Race to Zero from the Climate Collective and the partners, SME Climate Hub and 
SBti here. 

The Interdependence Coalition is established to change company law at a European level to truly 
unleash the power of business to be the force for good.  
 
The aim is to 

• Build a strong case for stakeholder governance and management through research and case 
studies from companies that are leading the way 

• Demystify the concept of stakeholder governance and management and equip more businesses 
with resources to engage their directors 

• Build a coalition of leaders across business, academia, law, policy making, and environmental 
practice to speak with one voice on the changes we seek in response to the European 
Commission’s proposal on Sustainable Stakeholder Governance

To join the Interdependence Coalition, click here. There have been several webinars and joint 
petitions, that can be found here and the Interdependence Coalition host a series of inspirational 
Coffee in Good Company to demystify stakeholder capitalism, that can be watched here. 

Company

Ecosystem

Global Systems

https://www.bcorpbeauty.org/
https://www.bcorpclimatecollective.org
https://www.youtube.com/playlist?list=PLhwKEp2N2Ld0bASA1XoAZnSqTcOPzC8YJ
https://www.youtube.com/watch?v=66dnetgZi6U&list=PLhwKEp2N2Ld0UG-Fz_0_uPINCNH5Ez_qK
https://interdependencecoalition.eu
https://interdependencecoalition.eu/join-us/
https://interdependencecoalition.eu/resources/
https://www.youtube.com/playlist?list=PLhwKEp2N2Ld1_VIrukalr8Kf5SwODWLeN
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